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Product Manager

Department: QAMIS
Location: Mumbai
Level: L- 4

APPLY HERE

Information Links

www.educategirls.ngo

Educate Girls receives the 2025 Ramon Magsaysay Award

Founder Safeena’s TED Talk , April 2019
2023 WISE Prize in Education
Worlds First Development Impact Bond in Education
First TED Audacious Project to be chosen from Asia

Our Core Values: Integrity | Collaboration | Gender Equality | Empathy | Excellence


http://www.educategirls.ngo/
https://www.youtube.com/watch?v=oFnX7EhU4qo
https://www.ted.com/talks/safeena_husain_a_bold_plan_to_empower_1_6_million_out_of_school_girls_in_india?language=en
https://www.youtube.com/watch?v=u8ENVoiIAiM
https://www.educategirls.ngo/dib/
https://www.business-standard.com/article/education/an-indian-non-profit-is-the-first-ted-audacious-project-to-chosen-from-asia-119122001554_1.html
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Join Us in Transforming Lives:

Educate Girls is an award-winning non-profit working to ensure that every girl in India's rural and
educationally marginalised communities has access to quality education.

In 2025, Educate Girls became the first Indian organisation to receive the Ramon Magsaysay Award,
Asia's highest honour.

Since 2007, we have partnered with state governments and local communities to identify out-of-school
girls, support their enrolment and retention, and strengthen foundational learning for all children. Our

second-chance program also helps adolescent girls and young women complete their Grade 10 and 12

educations while building life skills and agency.

With a network of more than 55,000 community volunteers, Educate Girls has enrolled over 20 lakhs
girls and improved learning outcomes for over 24 lakh children across 30,000 villages in Rajasthan,
Madhya Pradesh, Uttar Pradesh, and Bihar.

Over the next 10 years, Educate Girls aims to impact 10 million learners by:

e Continuing ‘Vidya’, our Back-to-School Program, which identifies out-of-school girls (ages 6-14),
supports enrolment and retention in government schools and strengthens foundational learning
and life skills.

e Scaling up India’s largest second-chance education initiative ‘Pragati’, targeting adolescent girls
and young women (ages 15—-29) who drop out due to societal barriers & systemic gaps and are
now ineligible for formal schooling. Pragati delivers village-based learning camps to build life
skills, enhance agency and enable learners to earn their Grade 10 certifications through State
Open Schools.

e Strengthening open schooling systems in 12 states through Technical Assistance Units (TAUs) in
partnership with the government. These units focus on improving access to and the quality of
State Open Schools to support learners in the Pragati program.

e Together, these programs embody our mission to ensure that every girl is included, educated,
and empowered - driving lasting transformation in education and gender equity across India

About the role:

The QAMIS team develops and manages a range of program and operational products, including field
data collection applications, monitoring dashboards and reports, chatbots, backend data pipelines, and
automated workflows that support program implementation, monitoring, decision-making, and
learning. The Product Manager will play a critical role in strengthening the QAMIS function by bringing a
structured product-thinking approach to how data, dashboards, and digital tools are designed, used,
and scaled across the organization.

Our Core Values: Integrity | Collaboration | Gender Equality | Empathy | Excellence
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This role will be supporting the product owners to refine the products falling under Impact vertical. The
position will be supporting in bringing the Human Centric Design principles to the table, sharing the user
experience of the product and providing measurement of product metrics. The position will support in
smooth management of the product lifecycle, under the supervision of the product owner.

In this role, you will be responsible for:

» Support Product Owners in refining product strategy, definitions, roadmaps, and lifecycle
management to ensure products remain effective.

» Lead the measurement and analysis of product performance, user adoption, and impact metrics to
inform product decisions and improvements.

= Apply Human-Centered Design principles and user insights to support product development,
refinement, and continuous improvement.

= Assess user feedback, and product performance to recommend products for development,
refinement, repurposing, scaling, or discontinuation.

» Generate evidence on product viability, utility, adoption, learning outcomes, and scalability through
pilots, research, and data analysis.

» Maintain clear and up-to-date documentation of product metrics, lifecycle updates, adoption insights,
pilot learnings, SOPs, user guides, and key product decisions to support effective implementation and
knowledge management

» Undertake additional responsibilities as assigned by Product Owners.

Communication and Soft Skill:

* Analytical thinking and Attention to Details
» Data-driven Decision-making

= Stakeholder Management

= Cross-functional Communication

* Team Coordination and Capacity Building

* Problem-solving and Adaptability

* Integrity and Accountability

* Product Documentation

Education Background:

Bachelor ’s or Master’s degree Technology, Analytics, Business, Management, or related field.
Preferred Work Experience:

3-5 years of experience in product management, data products, or analytics roles

More than 2 year of experience or track record of working with diverse users (frontline to leadership)
and improving product usability based on real workflows.

Apply Link - Application link
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https://forms.gle/Zufcive6t4hEV6Wb6

